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[##2Z451] (100 words)
I agree with Daisuke that we should be careful about posting online videos. It is difficult to protect the privacy of the
people who are filmed in them. For example, it might harm the ability of ordinary people to get a job later in life. It can
also change or damage their reputation. This even happened to a famous actress in Japan when she gave an interview
while she was tired. We cannot anticipate how members of society might respond to the video. Therefore, 1 think it is

important to consider the consequences of these videos before we post them.



[Iv]
[HREE] & 2 ARSI b EREICHRAI - 7ol DINC T 5B 8%, JGEO— IR/ 7
77 7HEICHEC T, WYIRSGERBE W TES D ZM D,

[##21] (106 words)
According to the graph, the sales of online magazines rose from 6.5 billion yen in 2014 to a peak of 17.8 billion yen in
2017 and then declined gradually to 11.0 billion yen in 2020. The increase may be because customers prefer to read on
smartphones and tablets. The decrease might be because so much information is now freely available on the internet. In
contrast, the sales of online books increased year by year, rising from 19.2 billion yen in 2014 to 40.1 billion yen in 2020.
This may be because readers do not need to store or carry paper books, making online books increasingly popular.



