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(A1)
I agree with the idea that creativity might be key to finding success in one’s life and career.
When I write song lyrics or send a funny video I made to my friends, I experience the joy of
creating and sharing something new. This reduces my feelings of stress and encourages me to
connect with others. The creative thinking it takes to do these activities might help me to handle
unexpected situations in my future job. Overall, I think that bringing a creative attitude to
challenges makes us more enthusiastic about life, and might also improve our ability to solve

future problems at work. (104 words)
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The graph shows a trend depicting an increase in meat consumption and a decrease in seafood
consumption within Japan across three decades. After some variations, the number of kilograms
of seafood consumed per person begins to decrease by almost half, from around 40 kilograms in
2001 to about 22 kilograms in 2023. In contrast, meat consumption per person grew from
around 26 kilograms in 1989 to about 34 kilograms in 2023. One reason could be that
overfishing leads to fewer fish, making them more expensive. This could influence Japanese

consumers to buy meat, which is seen as being cheaper, instead. (100 words)
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